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E-Waste awareness campaign – snapshot  

OBJECTIVE
• Create awareness on responsible disposal of e-waste 

• Establishing thought leadership for Panasonic as a sustainable brand

CONCEPT
Diwali involves a lot of customs - playing card games, decorating the house, etc & 

amongst those cleaning is a big one; after-all a clean house invites blessing from 

Goddess Laxmi! Leveraging this tradition & online conversations on Diwali wali

safai, introduced a campaign to clean your house by disposing old appliances 

responsibly.  

EXECUTION
• Ran a contest encouraging consumers to call Panasonic toll free number to give 

their old appliances /e-waste and posting it on social media, winner to get new 

Panasonic home appliances 

• Kicked off on 14th October, International E-waste Day 

SUCCESS 
• Received 10 pick–up entries and over 160 comments on social media –

FB/Twitter/Insta/ LinkedIn 

• Reached out to over 1.97 million audience on social media 

• Campaign got covered in leading news portals – The Economic Times - Brand 

Equity, CSR Mandate amongst other and reached out to over 8.2million readers 



#DiwaliWaliSafai contest

Launched a 12 day long contest on International E-waste 

day through a video post to drive awareness and 

maximum engagement

Contest details:

Asked the audience to dispose their e-waste with 

Panasonic by calling at 18001031333, along with sharing 

their picture of the e-waste they were giving away this 

Diwali on Panasonic social media handles tagging friends 

& brand page, and using #DiwaliWaliSafai 

#LeavingOnAGoodNote

Focus platforms: Facebook, Instagram, Twitter, LinkedIn 

Posted pre-buzz posts and polls to drive curiosity for the 

launch video



Content snapshots



Overall performance 

REACH

1.97 Mn

IMPRESSIONS

3.06 Mn

ENGAGEMENT

0.87 Mn

*Reach – the number of people who consumed the content

*Impressions - the number of times content is displayed

*Engagement – likes, shares and comments



Social media performance

Received about 160 comments across 

all social media platforms

Twitter and Facebook saw maximum 

engagement
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Amplification in the media
Reached out to over 8.2million readers | AVE (ad value equivalent) – 4.8 lac 

KEY HIGHLIGHTS 

• 100% of the stories mentioned - Panasonic India launches 

#DiwaliWaliSafai Campaign for Responsible Disposal of E-

Waste in the headline 

• 70% of the stories spokespeople quotes - Ritu Ghosh and 

Shirish Agarwal 

• 90% of the stories have carried the image creative of the 

campaign  

• 100% of the stories have covered the key messages of the 

campaign

- Panasonic India has launched an awareness campaign, 

#DiwaliWaliSafai, on responsible disposal of E-waste

- The campaign encourages consumers to be more responsible this 

Diwali with their cleaning by giving their old electronic devices for recycling 

- Panasonic helping consumers to responsibly dispose their E-waste 

by offering free of cost home pick-ups for large appliances and assistance 

in identifying closest collection centres

- Panasonic India running a contest on its social media platforms 



What worked 
Leveraging the topicality of International E-waste Day, the contest post received a 

major boost organically 

Campaign got covered in leading news portal -

ET Brand Equity 

The campaign got a major kick start and 

appreciation with Manish Sharma’s 

participation post | Organically, gained 1,408 

Impressions & 140 Engagements on LinkedIn 

and PIPR

Video post of Ritu Ghosh, 

Head, Corporate Affairs & 

CSR, Panasonic India 

highlighting importance of 

responsible disposal o fe-

waste worked well

Video by Dr. Sandip Chatterjee, 

Director, MeiTY helped in 

maintaining consistency in 

messaging | video organically 

got over 700 video views and 

70 engagements on LinkedIn 

and PIPR Twitter 



Sustenence 

The post-launch content and crratives, published once the contest went live to drive more enaggement. Worked as reminder 

posts to the contest. 

381 Impressions

31 Engagements

348 Impressions

20 Engagements

317 Impressions

11  Engagements

453 Impressions

28  Engagements



Sustenence 

Top 5 lucky draw winner to be announced 

on Panasonic social media handles –

process underway 

Winner gratification – Panasonic products -

TV, AC, Washing Machine, Refrigerator 

and Microwave

Amplification of winners being handed over 

the new products across Panasonic social 

media   



Some positive comments by consumers 



THANK YOU 


