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Introduction to Bulk Consumer and Community/RWA
Awareness Sessions

:: Innovative and interactive awareness sessions through games, videos
. based on e-waste

r-,-% Collection drives organized post awareness sessions

}A{ More than 100 sessions were organized in the month of February

Informative EDMs were shared with the stakeholders for internal
circulation

D Digital outreach by uploading posts of completed programmes
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Bulk Consumer Awareness Sessions

Duration: 7th December 2019 to 31st March 2019 J

20 States/UTs 143 Sessions 10,043 Participants

57,200 Direct Reach 2,80,280 Total Outreach

*Participation: Number of People who Attended the Session

*Direct Reach: No. of Employees (400/Bulk Consumer)* Number of Bulk Consumers

*Total Outreach: Direct Reach * Average Indian household size assumed to be 4.9 o~
(https://www.arcgis.com/home/item.html?id=6cf22970ea8c4b338a196879397a76e4) w /\B



https://www.arcgis.com/home/item.html?id=6cf22970ea8c4b338a196879397a76e4

Coverage - States/Union Territories
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Rajasthan Telangana Tripura Uttar Pradesh West Bengal
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Snapshot of Bulk Consumers Awareness Sessions
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Community/RWA Awareness
T
QQ.@D 5 ’ Bp Sessions

ohesive e-waste movement Making recycling a way Of Iife
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Community/RWA Awareness Sessions

Duration: 7th December 2019 to 31st March 2019 J

12 States/UTs 50 Sessions 2,719 Participants

8,000 Direct Reach 39,200 Total Outreach

*Participation: Number of Residents who Attended the Session

*Direct Reach: No. of Residents (200/RWA)* Number of RWAs

*Total Outreach: Direct Reach * Average Indian household size assumed to be 4.9 o~
(https://www.arcgis.com/home/item.html?id=6cf22970ea8c4b338a196879397a76e4) w SAMB H/



https://www.arcgis.com/home/item.html?id=6cf22970ea8c4b338a196879397a76e4

Coverage - States/Union Territories

Delhi Goa Haryana Kerala
Madhya .
Pra deZh Maharashtra Manipur Meghalaya
Nagaland Sikkim Uttar Pradesh West Bengal

AAAAAAA
eeeeeeeeeeeeee




y

Inflow

mEmEn
Information Integrity

X'magne  ~ofs

uuuuu

Principal Partners

() E=m e

Associate Partners

m Xiaomi

Other Partners

TOSHIBA Schneider @@@

Redwood Interactive

Computer Planet
Chennai Private ltd

Technology for the changing world.
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Snapshot of Communlty/RWA Awareness Sessions

Madhya Pradesh Kerala Maharashtra




Feedback for the Bulk Consumer and
Community/RWA Awareness Sessions
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N KARO Awareness Sessions in each
w »wmewav State/Union Territory

ohesive e-waste movement

Making recycling a way of life
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Details of Bulk Consumer and Community/RWA Sessions
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https://bit.ly/2W0IKOw

Combined Impact of All Awareness Sessions

Details of Bulk Consumer and Community/RWA
Sessions in each state/union territory

22 States/Union territories

193 Sessions

12672 Participants
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Cohesive e-waste movement



https://bit.ly/2W0IKOw

ity Materials

Awareness Activ

Confidential

Find electronics and components which when

obsolete become e-waste
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Cohesive e-waste movement
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Presentation on E-waste

Word Scramble

RESPONSIBLE

ILPBSSEOERN

REFURBISH

BRUREISFH

ELECTRONIC

TEROICNCLE

EWASTE
CONSUMER
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Awareness Activity Materials - EDMs
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E-WASTE

Contribute to the
epic recycling
program your
company has

started. Kyunki
jab recycle kiya
toh darna kya.

E-waste recycle karne

aajao yaaron.
} = / L = I__I ' —/ ' \ Get over your
1 W g L, LI: _IL.I_._F\\_,_" j j ex-gadgets, responsibly.
Bulk consumers of electronics - organisations with turnover o ——
of more than 1 crore or more than 20 employees must India generates about 2 million metric tonnes of e-waste (2016) The world produces over 6.1 kgs of e-waste per person
maintain e-waste records and submit annual returns to annually. Nearly 82% of this is personal devices such as phones, annually. Global e-waste production will almost triple
state pollution control board. tablets and laptops. by 2050, to 120 million tonnes.

Participate in the collection drive and recycle responsibly.

Bring your e-waste and participate in the collection drive! Participate in the collection drive and recycle responsibly.

) Karosambhav f Karosambhav in KaroSambhav @ KaroSambhav ) Karosambhav f Karosambhav in KaroSambhav @ KaroSambhav @ Karosambhav B Karosambhav in KaroSambhav @ KaroSambhav

@& www.karosambhav.com & www.karosambhav.com @ www.karosambhav.com
Source- E-waste (Management) Rules 2016 Source- Global E-waste Monitor Source- Global F-waste Monitor

A series of 12 EDMs




Awareness Session Collaterals

Standees Certificates

(‘9 Digital india

Certificate of Appreciation g’

for hosting the Bulk CONSUMEr Awareness Programme on
Co-creating Sustainable Solutions for E-waste Management

Awarded to
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Snapshots of Digital Outreach

& Karo Sambhav Private Limited
KARC (ctobar 14 2013 Q

A glimpse of yesterday's #Ewasle awareness session at Sank Farms, Delhi
where our representatives encouraged over 20 people to #recycke Citheir

oid gadgets W responsinly 7l wasteliecyciekaro Apple Dell Hi?
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A ghimpse of our Bulk Consumer Awareness workshop in #Haryana

#EwasteRecycleKarods Dell EMC India #Cisco Hewle

Mi India ZT Systems Ministry of Electronics & Information Technosogy

Govermnment of india

& Karo Sambhav Private Limited i
KARO lanvary 15 @

%) KARO
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Along with #Gaoi_MertY and other enablers of our cohesive #ewaste w A M LAY
mavemen!, we conducted our Community Awareness Sessions in #Mumba
it provided a platform to over 140 consumers to understand the issue of e-
wastelfl #EwasteRecycieKaro Apple Dell #HP Lenovo India vive Mi India

Ministry of Electronics & Information Technology, Ge

vernment of India
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Community Awareness Workshop

Community Awareness Workshop
Lane Sntan CHE. Murbas

4 Mary's Ovared Musial
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Bulk Consumer Awareness Workshop
Manav Rachana International University- Faridabad




Corporate Address:
Th a n k yo u 408 & 409, Fourth Floor,

Suncity Business Tower,

Sector 54, Golf Course Road,

K /\ R O Gurugram, Haryana 122002, India
«g gi) www.karosambhav.com

SAMBHAYV engage@karosambhav.com
Cohesive e-waste movement Toll-Free No. 1800-2121-434
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/Karosambhav  @karosambhav  @karosambhav @KaroSambhav
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https://www.facebook.com/karosambhav/
https://twitter.com/karosambhav
https://twitter.com/karosambhav
https://www.linkedin.com/company/karo-sambhav-private-limited/?viewAsMember=true
http://www.karosambhav.com/
mailto:engage@karosambhav.com

